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MBA 1st Year Course Structure in accordance with

AICTE Model Curriculum & NEP 2020 Effective w.e.f.
Academic Session 2024-25

Semester |

END
INTERNAL EVALUATION SEMESTER
PERIODS SCHEME EVALUATION
S. Codes SUBJECT ToTAL | CREDIT
No. L| T CT| TA | PS |TOTAL| TE | PE
MANAGEMENT CONCEPTS
1 BMB 101 & ORGANISATIONAL
4 0 20 | 10 0 30 70 0 100 3
BEHAVIOUR
2 BMB 102 |MANAGERIAL ECONOMICS| 4 0 20 | 10 0 30 | 70 0 100 3
BMB 103 FINANCIAL ACCOUNTING
3 & ANALYSIS 3 1 20 | 10 0 30 | 70 0 100 3
BMB 104 BUSINESS STATISTICS &
4 ANALYTICS 3 1 20 | 10 0 30 | 70 0 100 3
MARKETING
S BMB 105 MANAGEMENT 4 0 20 | 10 0 30 | 70 0 100 3
CREATIVITY, INNOVATION
6 BMB 106 | AND ENTREPRENEURSHIP | 2 0 20 | 10 0 30 70 100 2
BMB 107 BUSINESS
7 COMMUNICATION 3 1 20 | 10 0 30 | 70 0 100 3
) BMB 151 IT SKILLS-1 0 0 20 | 10 0 30 - 70 100 3
MINI PROJECT -1
9 BMB 152 0 0 20 | 10 0 30 0 70 100 3
10 BVC 151 SPORTS & YOGA * 0 0 0 | 100 0 00 | O 0 100 0
1000 26

Qualifying but Non Credit Course




Semester |1

INTERNAL END
PERIODS EVALUATION SEMESTER
SCHEME EVALUATION
S. | CODE ToTA TOTAL | CREDIT
' ECE
No SUBJECT L| T | P|lcT|TA | PS . PE
BUSINESS ENVIRONMENT
1| BMB 201 & LEGAL ASPECT OF 4 0 | of2]10 0 30 | 70 0 100 3
BUSINESS
» | BMB202 HUMAN RESOURCE 4 0 | ol2]10 0 30 | 70 0 100 3
MANAGEMENT
BUSINESS RESEARCH
3| 1] 02|10 0 30 | 70 0 100 3
3 | BMB203 METHODS
FINANCIAL MANAGEMENT
4 | BMB 204 4| 0 | ol2]10 0 30 | 70 0 100 3
& CORPORATE FINANCE
OPERATIONS
4 0 | ol2]10 0 30 | 70 0 100 3
5 | BMB205 MANAGEMENT
QUANTITATIVE
6 | BMB 206 TECHNIQUES FOR 3|1 0|20 |10 0 30 | 70 0 100 3
MANAGERS
7 | BmB207 | COSTELANASIYENT L4l 0 | 0| 20 |10 0 30 | 70 0 100 3
g | BMB 208 MANAGEMENT 2| 0 | ofl2]10 0 30 | 70 0 100 2
INFORMATION SYSTEMS
9| BMB251 IT SKILLS-2 0| o| 2| 220]1w 0 30 | 0 70 | 100 1
10| BMB 252 MINI PROJECT -2 0| o| 3| 20]10 0 30 | 0 70 100 2
1000 26

L/T/P — Lecture/Tutorial/Practical, CT/TA/PS- Class Test/Teachers Assessment/Practical Session, TE/PE-
Term End/ Practical End




MANAGERIAL ECONOMICS
BMB 102

Course Credit: 3 Contact Hours: 40
Course Objective:

To understand the importance of Managerial Economics in management and businesses
To apply the principles of managerial economics in achieving business objectives

Be equipped with the tools necessary in forecasting product demand

Understand and be able to apply latest pricing strategies

Understand and analyze the macro environment affecting the business decision making.

Ok E

UNIT -1 (6 Hours)

Basic Concepts and principles: Definition, Nature and Scope of Economics-Micro Economics and Macro
Economics, Managerial Economics and its relevance in business decisions. Fundamental Principles of
Managerial Economics - Incremental Principle, Marginal Principle, Opportunity Cost Principle,
Discounting Principle, Concept of Time Perspective, Equi-Marginal Principle, Utility Analysis, Cardinal
Utility and Ordinal Utility. Case Studies

UNIT -I1 (8Hours)

Demand and Supply Analysis: Theory of Demand, Types of Demand. Determinants of demand, Demand
Function, Demand Schedule, Demand curve, Law of Demand, Exceptions to the law of Demand, Shifts in
demand curve, Elasticity of Demand and its measurement. Price Elasticity, Income Elasticity, Arc
Elasticity. Cross Elasticity and Advertising Elasticity. Uses of Elasticity of Demand for managerial decision
making, Demand forecasting meaning, significance and methods.( numerical Exercises) Case Studies
Supply Analysis; Law of Supply, Supply Elasticity; Analysis and its uses for managerial decision making.
Price of a Product under demand and supply forces . Case Studies

UNIT =111 (10Hours)

Production and cost Analysis: Production concepts & analysis; Production function, Types of production
function, Laws of production: Law of diminishing returns, Law of returns to scale.

Cost concept and analysis: Cost, Types of costs, Cost output relationship in the short-run. Cost output
relationship in the Long-run. Estimation of revenue. Average Revenue, Marginal Revenue . Case Studies

UNIT -1V (10Hours)

Market structures: Perfect and Imperfect Market Structures, Perfect Competition, features, determination
of price under perfect competition. Monopoly: Feature, pricing under monopoly, Price Discrimination.
Monopolistic: Features, pricing under monopolistic competition, product differentiation. Oligopoly:
Features, kinked demand curve, cartels, price leadership. Case Studies

UNIT -V (6Hrs)
National Income; Concepts and various methods of its measurement, Circular flows in 2 sector, 3 sector,
4 sector economies, Inflation, types and causes, Business Cycle & its phases.




Course Outcomes:

Course Outcomes

Bloom’s taxonomy

CO1.: Students will be able to remember the concepts of micro economics
and also able to understand the various micro economic principles to make
effective economic decisions under conditions of risk

and uncertainty.

Knowledge (K?2)

Remembering ( k1)

CO2: The students would be able to understand the law of demand &
supply & their elasticities , evaluate & analyse these concepts and apply
them in various changing situations in industry . Students would be able
to apply various techniques to forecast demand for better utilization of
resources.

Knowledge (K 2)
Applying (K 4)
Synthesizing ( K6)
Evaluating ( K7)

CO3: The students would be able to understand the production concept
and how the production output changes with the change in inputs and able
to analyse the effect of cost to business and their relation to analyze the
volatility in the business world

Comprehending (K 3)
Applying (K 4)
Analyzing (K 5)
Evaluating ( K7)

CO4: The students would be able to understand & evaluate the different
market structure and their different equilibriums for industry as well as
for consumers for the survival in the industry by the application of various
pricing strategic

Applying (K 4)
Analyzing (K 5)
Synthesizing ( K6)

CO5: The students would be able to analyse the macroeconomic
concepts & their relation to micro economic concept & how they affect
the business & economy.

Knowledge (K 2)
Comprehending (K 3)

Suggested Readings

1. Managerial Economics ,D.N.Dwivedi,Vikas Publication, 7th Ed
Managerial Economics, GEETIKA, McGraw-Hill Education 2nd Ed.

N

3. Managerial Economics: Concepts and Applications (SIE), THOMAS& MAURICE, McGraw-Hill

Education, 9th Ed
4. Managerial Economics, H.L Ahuja, S.Chand, 8th Ed

o

Managerial Economics — Theory and Applications, Dr.D.M.Mithani, Himalaya Publications, 7th Ed.

6. Sociology & Economics for Engineers, Dr. Premvir Kapoor, Khanna Publishing House




